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Marketing Management challenges the traditional view of marketing as a function, considering it instead as a
series of processes pervading the entire organization and involving most personnel as part-time marketers.
The authors argue that every company or institution must manage four main processes: strategic positioning,
market intelligence, value creation and value generation.

Adopting a global approach, the book focuses on value creation and introduces students to the tools of the
marketing mix in a process oriented manner.

New to this edition:

- New coverage of technology applications and developments and B2B marketing
- Consistent focus on value creation throughout
- More examples to illustrate theory
- Enhanced pedagogy including long case studies and exercises in every chapter

With its unique approach and international coverage, this book is essential reading for advanced
undergraduate and postgraduate students of Marketing Management and will also appeal to MBA and other
post-experience students.
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From reader reviews:

Lauren Barnett:

Here thing why this specific Marketing Management: A Value-Creation Process are different and dependable
to be yours. First of all looking at a book is good however it depends in the content than it which is the
content is as scrumptious as food or not. Marketing Management: A Value-Creation Process giving you
information deeper and in different ways, you can find any publication out there but there is no e-book that
similar with Marketing Management: A Value-Creation Process. It gives you thrill reading journey, its open
up your personal eyes about the thing which happened in the world which is maybe can be happened around
you. It is easy to bring everywhere like in area, café, or even in your technique home by train. Should you be
having difficulties in bringing the printed book maybe the form of Marketing Management: A Value-
Creation Process in e-book can be your option.

Jesse Kennedy:

Would you one of the book lovers? If yes, do you ever feeling doubt if you are in the book store? Try to pick
one book that you just dont know the inside because don't ascertain book by its handle may doesn't work at
this point is difficult job because you are afraid that the inside maybe not since fantastic as in the outside
search likes. Maybe you answer may be Marketing Management: A Value-Creation Process why because the
great cover that make you consider concerning the content will not disappoint you. The inside or content is
usually fantastic as the outside or even cover. Your reading 6th sense will directly show you to pick up this
book.

Selma Lang:

The book untitled Marketing Management: A Value-Creation Process contain a lot of information on this.
The writer explains your girlfriend idea with easy means. The language is very clear and understandable all
the people, so do not really worry, you can easy to read this. The book was written by famous author. The
author will bring you in the new period of literary works. You can easily read this book because you can
please read on your smart phone, or model, so you can read the book throughout anywhere and anytime. If
you want to buy the e-book, you can open their official web-site in addition to order it. Have a nice learn.

Jon Watson:

That e-book can make you to feel relax. That book Marketing Management: A Value-Creation Process was
bright colored and of course has pictures on the website. As we know that book Marketing Management: A
Value-Creation Process has many kinds or variety. Start from kids until young adults. For example Naruto or
Investigator Conan you can read and think you are the character on there. Therefore not at all of book are
usually make you bored, any it offers you feel happy, fun and chill out. Try to choose the best book for
yourself and try to like reading this.
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